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WELCOME

ROCHELLE HICKS, DIRECTOR OFF TOURISM




As our state’s storytellers, Visit Mississippi promotes and enhances the state
Q U R M I S Sl Q N through global marketing, creative collaboration, and leadership thatinspires

visitors, impacts businesses, and enriches communities.
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PARTNERS AND FRIENDS

Mississippi's continued economic momentum is rooted in partnership,
shared vision, and the stories we tell together. Nowhe:

collaboration more powerful then In our tourism industry

your dedication and leadership, Mississippi continues to resonate with
Travelers from acress the countiy and acound the world,

PARTNER RESOURCE GUIDE

As we onter FY27, we are excited to begin a new chapter with our agency of record,
Miles Partnership. Together, we will buld on the strang
racent years to further refine our strategic d
tegration of our
jon reflects our shared commitment to
meaningful resuits

Y27 s mrks the completion of the st hll of ou clinry-focuaed 2026, cleration
of the authetic avors, radions, s cretty tht def

g il naging oo 10 pertncs MscUppL i gemcleg 304 sesmoratle ways

slsontraducing erhancaments 1o our DO Co-Op Advertig Program
1o batter soveour parners. By srsamlning offe

s . to maximize impact and
broader marketing ofors, Tese updetes relect our commitment (0 providing sraegic
data-driven opportunities that help partrers connect with engaged t

Visit Missésippi has akso implemented organizational updates that strengthen o
and position us for continued growth. Our evolving structure reflects our dedication
sisippfs ourism induseysnd loatiog o sate ot »premier rvel

destinstion. Every member of our team i isted within this guide, and we encourage you
1o connac snd collaborane with us o

tner Resource Guide is designed to dmap for the

side, y oy dtes,

and Internations Ssles,

. Culturel Tourism, o

The momentum we ava buiding is possible bacause of partners fike you. Your passion for
sharing sty continue t shape how isitors experiance ou tate and wh
thay cho

THANK YOU FOR YOUR
ONGOING PAIITHERSIIIP.

Together, we will build on Ihll momentum, te ichs of
Mississippi's culture and culsine, and continue w-l(emlng travelers to
a dustination defined by suthonticity, connection, and unforgetiable

FISCAL YEAR 2027 experience:

ROCHELLE HICKS

Director of Tourism, Visit Mississippi

Scan to access guide

VISIT MISSISSIPPI
STRATEGIC PLAN
2025-2028 OVERVIEW

In collaboration with Coraggio Group, Visit Mississippi has developed
five-year strategic plan. The plan was shaped by extensive input, including
survey responses, regional Stakeholder Forums, focused working groups
and 1:1 interviews, and a complete Situation Assessment. The plan was
unveiled in April 2025.

To explors the ful visit

isitors to the state will find:
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KRAMMIE CARPENTER

CHIEF SALES OFFICER






SALES MISSIONS

ADrive overni ght visitation
AGenerate qualified leads

AEXpand Markets

ADeliver measurable ROI

MISySyPPI



INTERNATIONAL

SALLES HIGHLIGHTS

ATarget markets: UK, Germany,
France, Canada

ATrade Shows & Sales Missions
Atour Operator Partnerships

AFAM Tours

MISySyPPI
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INTERNATIONAL

OPPORTUNITIES

ABookable Itineraries

ARural Destination Inclusion

Arail Packaging / ‘

AGroup—ready Altractions

ATy

¥ |
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CONVENTIONS

& MEETINGS HIGHLIGHTS

A Association & SMERF Growth
Astate wide Iead Distribution
ASecondary Destination Interest

A Convention Service Al gnment

ﬁ%@qm
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MEETINGS MARRET

OPPORTUNITIES
AFaith Based Mectings
ARegional Drive Markets
Alncentive Travel
ACorporate Travel

MISYSyPP
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SPORTS & OUTDOORS WHEN BRSOMES TO

T YOUTH SPORTS,
HIGHLIGHTS MISSISSIPPI

l)Ol SN'T PIEAMSAROUND.

AGolfShow I ead Capture
AToumament Recruitment

AGreat Mississippi Nature Trail
Alignment

Avouth Sports Growth

MISySyPPI



TESLYOUR'SHIE
SPORTS & OUTDOORS u TRY YOUR LUCK.

OPPORTUNITIES

[LAN YOUR
ESCANRES

ATournament Bid Support
AFiShing & Hunting Tourism
AESportS Exploration Lt il

ASeasonal Event Packaging
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CULTURAL TRAILS ‘4 ">+ DORIE AND JOYCE
STRATEGY - LADNER

Siter rie and Jayce Ladner were community
eaders during the civil rights movement. Al
feonagers, they Joined the NAACY Youth Coun
wdent Nonviclent Coordinating CommIittes
vl rlahts deadders Verno

.
18y
rd

ABlues Tralil

ACountry Music Trail
AFrecdom Trail

A\X/riters Trail

MISySyPPI



CULTURAL TRAIL

OPPORTUNITIES

A Guided Tours
AFestival Tie-Ins
ALodging & Dining Packages

AEnhanced Visitor Experience
(QR Content)

MISySyPPI



PERFORMANCE

METRICS

ARoom Nights

Al cads Generated

ABookings

AROI
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PARTNER

ENGAGEMENT

A submit Bookable Product
AShare Event Data
Allost FAM Tours

AJoin Sales Missions

MISySyPPI



ONWARD &

UPWARD

ATogether MISSISSIPPI
ADriving Visitation

AStrengthening Communitics

VISIT
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MARRKRETING &
COMMUNICATIONS




BIRTHPLACI: OF
AMERICA'S MUSIC

Our 2025 campaign celebrated the
integral role the rhythms of
Mississippi played in shaping of
America’s music

and inspired travelers from around
the globe to travel to Mississippi and
experience the vibrant musical culture
that thrives here today.

‘ﬁiﬂ}ym

CEDRIC BURNSIDE
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the JOURNEY

Our 2026 campaign celebrates the
unique flavors of Mississippi,
highlighting the signature dishes, the
world-renowned chefs, and the vibrant
culinary cultures that bring visitors
from around the world to our table.

‘ﬁiﬂ}ym



Watch the Savor the Journey Commercial:
https://www.youtube.com/watch?v=SK5seCLVDH4

VISIT
MISYSyPPI St



Watch the Savor the Journey - Fresh Commercial:
https://www.youtube.com/watch?v=dRa5yPksbTs

VISIT
MISYSyPPI St



PRINT & DIGITAL

MISSISSIPPI IS g
X BEST EXPLORED ONE | . = e Visit Mississippi

~ ~NY I =N % 3 '
1:4 L l (J l O L S v p 'l The best meals are waiting to be found. Savor

P — [ - . .Jl The Journey and download the Visit Mississippi
Bl I L \[ / \ [ l\ ”: - Tour Guide to start planning your next culinary

visitmississippi.org
Get Your Free Tour Download
& Guide!



INATIONAL
GEOGRAPHIC

P R H I G H LI G H TS TE Fﬂm late The best pl;ces ttont!\llississippi may
{ ‘ e at gas stations
- | 3 AFAR
YTD (10/25-03/26) 3-9 i T LG The Best Road Trlps in the South

yous to Civil Rig Ill I b nln\\f

A 105 Placements
including Forbes, National
Geographic Travel, Good
Morning America, The Local
Palate, TODAY Show T —
A 6,183,242,846 Impressions Jackacn, M Nosendser 7,200
A $8.1M Estimated Media Value




PR HIGHLIGHTS MISSISSIPPI IN 90 SECONDS

50 STATES IN 50 WEEKRS




ROSE PARADE

In 2026, hosted a satellite media tour
alongside host Charlie Worsham,
helping us connect Mississippi’s story
with audiences across the country,
resulting in:

A 30 interviews
A 12.4+ million in additional reach




ROSE PARADE

In total, our Rose Parade PR efforts
generated 115 pieces of editorial
coverage, including 59 broadcast
mentions, delivering more than 1.6
billion in total media value and nearly $1
million in estimated earned media value.

And beyond the media outreach, the
parade broadcast itself delivered
significant national and international
exposure for Mississippi, further
amplifying our reach.

Los Angeles

Even rainy skies can’t damp

excitement at Rose Parade :

Cimes

A It took pressure




SOCIAL HIGHLIGHTS

SOCIAL ANALYTICS f in P

Reach: 20M+
Impressions/Views: 8K+
Engagements: 115K+
Followers Gained: 6.5K
Link Clicks: 645K+

INFLUENCER ANALYTICS

EMV: 10K+

Reach: 98K+
Impressions/Views: 176 K+
Engagements: 3.8K+

Visit Mississippi
173K followers - 805 following
Your official source for Mississippi travel planning information and Mississippi tourism.
™ Local & travel website
e RBEIDODELDED

©

@ s iy
@ aqraentii

@ orersaegs

G moevnonncs veredte e ¥

Visit Mississippi
fa. Morch 20 at 150PM @




CHART-TOPPING SONGWRITER & NASHVILLE
SONGWRITERS HALL OF FAME INDUCTEE




The Great Mississippi
Naturc Trail brings
together the state’s most
breathtaking landscapes,
wildlife habitats, and
outdoor destinations.

Together, these
destinations showcase the
ccological richness, S AT R e
cultural history, and e S— | Mgy T GREAT
natural beauty that make li" . T Ul A i 1 MISSISSIPPI

Mississippi unique. NATURE

MISySyPP!




GREAT MISSISSIPPI NATURE TRAIL

Crosby Arboretum

PICAYUNE, MISSISSIPPI

This 104-acre native plant preserve in
Picayune is home to wetlands,
savannas, and rare carnivorous plants -
a living museum of Gulf Coast
biodiversity.

VISIT
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Black Creek
National Wild &
Scenic River

21-MILE CREEK THROUGH DE SOTO
NATIONAL FOREST

Mississippi's only federally designated
Wild & Scenic River features deep black
waters, white sandbars, and remote
paddling routes through De Soto
National Forest.

Gulf Islands
National Seashore —
Davis Bayou Area
GULF OF AMERICA | MS, FL

Quiet bayous, marshes, coastal forests,
and abundant wildlife make this Ocean

Springs destination a peaceful retreat
on the Mississippi Gulf Coast.

Tishomingo State
Park

NORTHEASTERN MISSISSIPPI

Set in the foothills of the Appalachian
Mountains, Tishomingo State Park
features towering rock formations,
scenic bluffs, and rugged hiking trails
unlike anywhere else in Mississippi.

Red Bluff

FOXWORTH, MISSISSIPPI

Often called “Mississippi’s Little Grand
Canyon,” Red Bluff's dramatic red and
orange cliffs offer a one-of-a-kind
backdrop for short hikes and sweeping
views of the Pearl River.




FY2/ DMO Co Op
Advertising Program

GARDENSGUN

DUE SOUTH

WHASIESY | APRLEE ey
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Visit Hattiesburg, MS: Your Hub for

Fun, Art & Southern Charm
Explors the historic Lucky Rabii, Mattesburg 200,

Lear More & Pian Your Trip

Visitourg.org
. € onhewivisvgon
1 Best things to do in Fun, in!
B Hattiesburg MS

priceline’

amazon
S

&

Smithsonian

AFAR

0 Dotdash
meredith

GARDENA(GUN

® Nativo | Ierion | @ Tipadvisor
hulu SAMSUNG | peacock:

(PES

L1

A RMEDIA
GROUP

Adanta

MAGAZINE

Country Roads

Tty

nola

.com

StyleBlueprint

ad:- .
genuity

2 Expedia

COMPASSMEDIA

INTRINSIC

Rl MADDEN

OXFORD
AMERICAN



No Spending Caps

MATCH RATES

NO CAPS
ouo | rmacron

Extend your budget by leveraging the
buying power of VISIT MISSISSIPPI PARTNER CONTRIBUTION  50% it

STATE CONTRIBUTION 50% 75%

Partner media buys as low as $2,500
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EXECUTIVE INSIGHTS




MARRKRET UPDATE Through the first two months of the year, Leisure and

Hospitality Gross Sales $2.7 Billion, up 8% YOY

2.6B $65.8

Accommodation Arts, Entertainment
& Food Services ecredtion

TAX COLLECTIONS

Total Tourism Taxes from Special
Levies, $25.6M, up 5% YOY




MARKET UPDATE  Through the first two months of the year hotel demand growth

outpaced the national average, increasing 9.8% YoY.

Mississippi hotel demand growth and revenue increases
outperformed all competitive markets, with hotel revenue

LODGING DATA increasing 13.7%, totaling $210.5M in January and February 2026.

Occupancy  ADR RevPAR Supply Demand  Revenue

Calendar Year-to-Date 54.9% $104.26 $57.19 3.7M 2.0M $210.5M

YTD Change vs. Previous Year +9.0% +3.5% +12.9% +0.7% +9.8% +13.7%

Source: STR




MARRKET UPDATILL  Short-term-rental demand for the first two months of the year increased

14% YoY, adding 132.4 k room nights from the same time last year.

Average Daily Rates (ADR) for short-term-rentalsis up 21%, driven by

both rate increases and a demand for larger property types.

LODGING DATA

STVR Paid Occupancy STVR ADR
30% | $226

$186

previous year

A 29%

percent increase

23% A 21%

previous year percent increase

Source: Zartico, Jan-Feb 2026

STVR Demand

152.4k

A 14%

percent increase

116.1K

previous year

STVR RevPAR

$68

$44

previous year

A 56%

percent increase




MARKET UPDATE Half of Mississippi domestic visitors and visitor spending continues to

originate from the Top-10 origin markets.

Visitor Origin Market % of Visitors % of Spend
Jackson MS 11% 12%
New Orleans LA 7% 5%
} ! Memphis TN 7% 8%
VISITATION :
Columbus-Tupelo-West Point MS 7% 5%
Mobile AL-Pensacola (Ft. Walton Beach) FL 5% 3%
Birmingham (Ann and Tusc) AL 4% 2%
Hattiesburg-Laurel MS 4% 6%
Baton Rouge LA 3% 3%
Atlanta GA 3% 2%
Meridian MS 3% 4%
Sum of Top -10 Markets 54% 50%

Source: Zartico, Jan-March 16,2027




MARRKET UPDATILE  When visitors come to Mississippi, they spend money

with local businesses, with these businesses capturing

1/3 of visitor card spending

VISITATION

76% 37%

26% 16%

Arts,
Entertainment &
Attractions Restaurants

Accommodation Local Businesses

Source: Zartico, Jan-March 13,2027




MARKET UPDATE 40% of domestic visitors traveled to the Coastal region, with

the Capital/River region receiving the second largest share of
domestic visitation (24 %)

Hills 149
VISITATION Visitor o Delta
Percentage Pines 1%
at MS
Regions

04% Ca_pital
/' River  Coastal 40

Source: Zartico, Jan 1-March 13,2026




MARKET UPDATE A Following strong lodging demand in the first two months of the year,

demand is pacing to continue this upward trajectory through the
next six months, with average stay value pacing at 153% of last year.

A Mississippi visitors are 10-points more likely to consider travel a
budget priority, and 36% plan to travel more in the next 12-months,
creating an opportunity to drive repeat visitation and expand their
time in market by promoting new and unknown things to do in the

EMERGING TRENDS state.

A Drive markets continue to drive a notable value for the state, both in
terms of visitation and spending. This creates an opportunity to
leverage loyalty from in-state and nearby markets while elevating

Mississippi's cultural identity in the competitive source markets.
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