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WELCOME
ROCHELLE HICKS, DIRECTOR OF TOURISM



OUR MISSION
!ǎ ƻǳǊ ǎǘŀǘŜΩǎ ǎǘƻǊȅǘŜƭƭŜǊǎΣ ±ƛǎƛǘ aƛǎǎƛǎǎƛǇǇƛ ǇǊƻƳƻǘŜǎ ŀƴŘ ŜƴƘŀƴŎŜǎ ǘƘŜ ǎǘŀǘŜ 

through global marketing, creative collaboration, and leadership that inspires 

visitors, impacts businesses, and enriches communities.
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KAMMIE CARPENTER
CHIEF SALES OFFICER
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SALES MISSIONS

Å Drive overnight visitation

Å Generate qualified leads

Å Expand Markets

Å Deliver measurable ROI
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INTERNATIONAL
SALES HIGHLIGHTS

Å Target markets: UK, Germany, 
     France, Canada

Å Trade Shows & Sales Missions

Å Tour Operator Partnerships

Å FAM Tours
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INTERNATIONAL
OPPORTUNITIES

Å Bookable Itineraries

Å Rural Destination Inclusion

Å Trail Packaging

Å Group -ready Attractions
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CONVENTIONS 
& MEETINGS HIGHLIGHTS

Å Association & SMERF Growth

Å State-wide Lead Distribution

Å Secondary Destination Interest

Å Convention Service Alignment 
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MEETINGS  MARKET
OPPORTUNITIES

Å Faith-Based Meetings

Å Regional Drive Markets

Å Incentive Travel

Å Corporate Travel



SPORTS & OUTDOORS
HIGHLIGHTS

Å Golf Show Lead Capture

Å Tournament Recruitment

Å Great Mississippi Nature Trail
     Alignment

Å Youth Sports Growth
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SPORTS & OUTDOORS
OPPORTUNITIES

Å Tournament Bid Support

Å Fishing & Hunting Tourism

Å E-Sports Exploration

Å Seasonal Event Packaging
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CULTURAL TRAILS
STRATEGY

Å Blues Trail

Å Country Music Trail

Å Freedom Trail

Å Writers Trail
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CULTURAL TRAIL 
OPPORTUNITIES

Å Guided Tours

Å Festival Tie-Ins

Å Lodging & Dining Packages

Å Enhanced Visitor Experience
     (QR Content)
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PERFORMANCE
METRICS

Å Room Nights

Å Leads Generated

Å Bookings

Å ROI
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PARTNER
ENGAGEMENT

Å Submit Bookable Product

Å Share Event Data

Å Host FAM Tours

Å Join Sales Missions



Page # here

ONWARD &
UPWARD

Å Together MISSISSIPPI

Å Driving Visitation

Å Strengthening Communities



MARKETING &
COMMUNICATIONS
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Our 2025 campaign celebrated the 

integral role the rhythms of 

Mississippi played in shaping of 

!ƳŜǊƛŎŀΩǎ ƳǳǎƛŎ

and inspired travelers from around 

the globe to travel to Mississippi and 

experience the vibrant musical culture 

that thrives here today. 

CEDRIC BURNSIDE

BIRTHPLACE OF 
!a9wL/!Ω{ a¦{L/
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Our 2026 campaign celebrates the 

unique flavors of Mississippi, 

highlighting the signature dishes, the 

world -renowned chefs, and the vibrant 

culinary cultures that bring visitors 

from around the world to our table. 



Watch the Savor the Journey  Commercial: 

https:// www.youtube.com / watch?v =SK5seCLVDH4



Watch the Savor the Journey ς Fresh Commercial: 

https:// www.youtube.com / watch?v =dRa5yPksbTs
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PRINT & DIGITAL 



PR HIGHLIGHTS 

Å105 Placements 
including Forbes, National 

Geographic Travel, Good 

Morning America, The Local 
Palate, TODAY Show
Å6,183,242,846 Impressions
Å$8.1M Estimated Media Value

YTD (10/25-03/26)



50 STATES IN 50 WEEKS

MISSISSIPPI IN 90 SECONDSPR HIGHLIGHTS



CHANGE

CHANGE

CHANGE

In 2026, hosted a satellite media tour 

alongside host Charlie Worsham, 
ƘŜƭǇƛƴƎ ǳǎ ŎƻƴƴŜŎǘ aƛǎǎƛǎǎƛǇǇƛΩǎ ǎǘƻǊȅ 
with audiences across the country, 

resulting in:

Å30 interviews

Å12.4+ million in additional reach

ROSE PARADE



CHANGE

CHANGE

CHANGE

In total, our Rose Parade PR efforts 

generated 115 pieces of editorial 
coverage, including 59 broadcast 
mentions, delivering more than 1.6 

billion in total media value and nearly $1 
million in estimated earned media value.

And beyond the media outreach, the 
parade broadcast itself delivered 
significant national and international 

exposure for Mississippi, further 
amplifying our reach.

ROSE PARADE
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CHANGE

SOCIAL HIGHLIGHTS

SOCIAL ANALYTICS

Å  Reach: 20M+
Å Impressions/Views: 8K+

Å Engagements: 115K+
Å Followers Gained: 6.5K
Å Link Clicks: 645K+

INFLUENCER ANALYTICS

Å EMV: 10K+

Å Reach: 98K+
Å Impressions/Views: 176K+

Å Engagements: 3.8K+
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10K

Podcast 

Downloads

1.2M

Podcast 

Views

1.7K

Total 

Subscribers

677K

Instagram 

Views

4.4K

Instagram 

Followers

34K

Instagram 

Engagements

13K

Facebook 

Views

663

Facebook 

Followers

664

Facebook 

Engagements
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The Great Mississippi 

Nature Trail brings 

ǘƻƎŜǘƘŜǊ ǘƘŜ ǎǘŀǘŜΩǎ Ƴƻǎǘ 

breathtaking landscapes, 

wildlife habitats, and 

outdoor destinations.

Together, these 

destinations showcase the 

ecological richness, 

cultural history, and 

natural beauty that make 

Mississippi unique.



GREAT  MISSISSIPPI  NATURE  TRAIL



Page # here

FY27 DMO Co-Op 
Advertising Program



No Spending Caps 



EXECUTIVE INSIGHTS



MARKET UPDATE

TAX COLLECTIONS

LODGING DATA

VISITATION

EMERGING TRENDS

Through the first two months of the year, Leisure and 

Hospitality Gross Sales $2.7 Billion, up 8% YOY

$2.6B

Total Tourism Taxes from Special 

Levies, $25.6M, up 5% YOY

$65.8
M

Accommodation 

& Food Services

Arts, Entertainment 

& Recreation



MARKET UPDATE

TAX COLLECTIONS

LODGING DATA

VISITATION

EMERGING TRENDS

Through the first two months of the year hotel demand grow th  

outpaced the national average , increasing 9.8% YoY.

Mississippi hotel demand growth and revenue increases 

outperformed all competitive markets,  with hotel revenue 

increasing 13.7%, totaling $210.5M in January and February 2026.

Source: STR

Occupancy ADR RevPAR Supply Demand Revenue



MARKET UPDATE

TAX COLLECTIONS

LODGING DATA

VISITATION

EMERGING TRENDS

Short -term -rental demand for the first two months of the year increased 

14% YoY, adding 132.4 k room nights from the same time last year.

Average Daily Rates (ADR) for short-term -rentals is up 21%, driven by 

both rate increases and a demand for larger property types.

Source: Zartico, Jan-Feb 2026

30%
STVR Paid Occupancy

23%
previous year

29%
percent  increase

$226
STVR ADR

$186
previous year

21%
percent  increase

132.4K
STVR Demand

116.1K
previous year

14%
percent  increase

$68
STVR RevPAR

$44
previous year

56%
percent  increase



MARKET UPDATE

TAX COLLECTIONS

LODGING DATA

VISITATION

EMERGING TRENDS

Half of Mississippi domestic visitors and visitor spending continues to 

originate from the Top-10 origin markets . 

   Visitor Origin Market    % of Visitors    % of Spend

Jackson MS 11% 12%

New Orleans LA 7% 5%

Memphis TN 7% 8%

Columbus-Tupelo-West Point MS 7% 5%

Mobile AL-Pensacola (Ft. Walton Beach) FL 5% 3%

Birmingham (Ann and Tusc) AL 4% 2%

Hattiesburg-Laurel MS 4% 6%

Baton Rouge LA 3% 3%

Atlanta GA 3% 2%

Meridian MS 3% 4%

   Sum of Top -10 Markets 54% 50%

Source: Zartico, Jan-March 16, 2027



MARKET UPDATE

TAX COLLECTIONS

LODGING DATA

VISITATION

EMERGING TRENDS

When visitors  come to Mississippi, they spend money 

with local businesses , with these businesses capturing 

1/3 of visitor card spending

Source: Zartico, Jan-March 13, 2027



MARKET UPDATE

TAX COLLECTIONS

LODGING DATA

VISITATION

EMERGING TRENDS

40% of domestic visitors traveled to the Coastal region , with 

the Capital/River region receiving the second largest share of 

domestic visitation  (24%)

Source: Zartico, Jan 1-March 13, 2026



MARKET UPDATE

TAX COLLECTIONS

LODGING DATA

VISITATION

EMERGING TRENDS

Å Following strong lodging demand in the first two months of the year, 

demand is pacing to continue this upward trajectory through the 

next six months , with average stay value pacing at 153% of last year.

ÅMississippi visitors are 10 -points more likely to consider travel a 

budget priority, and 36% plan to travel more in the next 12 -months , 

creating an opportunity to drive repeat visitation and expand their 

time in market by promoting new and unknown things to do in the 

state.

ÅDrive markets continue to drive a notable value for the state, both in 

terms of visitation and spending . This creates an opportunity to 

leverage loyalty from in -state and nearby markets while elevating 

Mississippi's cultural identity in the competitive source markets.



SPECIAL PROJECTS
& EVENTS


